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QNAa
Advanced Analytical Planning e Large no of products * Distributed network
* Promotions and events * High channel inventory

Consu mer GOOdS  New product introductions * Seasonality of demand

One of the fastest growing sector where
R RESULTS
consumers expect unlimited product

availability with expansive choices in how
they purchase, and receive their goods.
Those who can automate and optimize
these processes stand the best chance of
maximizing profit and customer loyalty.
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GLOBAL CUSTOMERS
« (Canon * Kimberley Clark
* Henkel * Sony
 Hewlett Packard * Unilever
PLANNING SOLUTIONS & SERVICES
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