ﬁ/‘ [ +91-97422-AMIND ~ [] +91-97399-AMIND B2 hello@anamind.com

www.anamind.com

KEY CHALLENGES
QNna

Advanced Analytical Planning

e Large no of products * Distributed network

. . * Promotions and events * Shelf space constraints
Fashion & Retall -

New product introductions * Seasonality of demand

Consumers today expect unlimited product
e A i RESULTS
availability with expansive choices in how

they purchase and receive their goods. For
retailers, these demands add tremendous
complexity to merchandise planning and
replenishment. Those who can automate
and optimize these processes stand the best
chance of maximizing profit and customer
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service GLOBAL CUSTOMERS
* Apple Premium Resellers * Timex
* Brooke Sports * Levi Strauss
e Sears *  Walmart
PLANNING SOLUTIONS & SERVICES
Demand Supply MRP Replenishment Financial Outsourced Training
& Capacity & Bl
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